ZAIN SUSTAINABILITY REPORT 2024

Zain Group’s total customer base reached
49 million by end of December 2024.
Zain’s overall customer base decreased

by 3% compared to 2023, with growth

in Iraqg, KSA, Jordan & South Sudan that
compensated for the steep decline in

Suda n, la rgely attributed to wa r, social The Group customer base remains dominated by the
: . : markets with the largest populations and highest
unrest and the d ISP lacement crises in the potential for growth acquisition - namely, Iraq
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